
“Irony is not my thing, bit I like working with Humour” - Stephanie Senge in Dialogue with Wolfgang 
Ullrich!
!
The central theme of your artworks is consumerism, and above all consumer products. How 
would you describe your approach to this subject?!
!
I’ve been collecting consumer products from supermarkets all over the world for the last eighteen 
years. For me supermarkets are museums that I can shop in. My collection grows more and more 
complex and is adapted to the current themes in consumerism. It is ordered according to countries 
and themes like ‘limited edition’, ‘time’, ‘solidarity', ‘love’, ‘soul’, ‘women’, ‘black’, or ‘money’ as well 
as types of image. Products that interest me use the landscape or images of people (women, men, 
woman and man, woman and child, man and child) for advertising purposes. !
!
Why have you now selected images and image formulas from Constructivism as the basis 
for your paintings in which you integrate original consumer products?!
!
I have always tried to use my collection for paintings and sculptures. I have a love-hate relationship 
to many products. On the one hand, I see them as treasure to be saved from the rubbish bin so 
that their beauty and cultural dimension can be acknowledged. On the other hand, they are 
incomplete and unintelligible fragments that, however, seem to be completely perfect, and are 
often comprised of geometrical forms. I’m attracted to the words and ideas on the products but 
they disturb me at the same time, some annoy me. I am agitated by the content and aesthetics of a 
lot of consumer products because I don’t understand them. They appear to be perfect, and yet are 
not. I perceive them in the same way that I perceive art and then they clash. But as long as I 
continue seeing the beauty in them, I won’t give up. I want beautiful and authentic consumer 
products.!
!
So, with some of the ‘imperfect’ products I began to cross out superfluous texts and overpaint 
certain parts, reducing the surface to coloured areas to calm the whole thing down and make 
certain main elements and its message clearer - as far as it went. Sometimes attention was thus 
drawn to the small print or the seal of quality.!
!
As for many collectors, my collection is holy, and I find it hard sometimes to use the products. I also 
know that each product is an original, that most of them cannot be purchased any more as the 
packaging, especially in America, is constantly changing.!
!



My starting point was some geometric packaging related to Constructivism. I placed them on a 
wooden board and painted some of the geometric forms and lines further. ‘Constructive 

Consumerism I’ came into existence.!

!
Both my work and I were strongly influenced by the spirit of Ikebana, and I dedicated my latest 
book to it. I tried to paint images with consumer products according to the proportional principles of 
in Ikebana, albeit in vain. I was inspired by Constructivist paintings by El Lissitzsky, van Doesburg 
and above all, by Vordemberge-Gildewart. It was in his work that I saw a spirit similar to Ikebana: 
the large, empty spaces between things. And so ‘Constructive Consumerism II’ appeared.!

!
Up until now I have been attracted to aesthetically spiritual systems, be they Ikebana, mandalas or 
now Constructivism. In the case of Constructivism, I was drawn to its idealism, but it also repelled 
me. That is an ambivalent sensation, similar to the one I have with consumer products.!
!
!
Why exactly is Constructivism’s idealism both attractive and repellent for you?!
!
As a German artist, I can get caught up in ideals, idealism and ideologies because my romantic 
heart wants to save the world. And yet I hate ideologies.!
All ideals have to be examined closely, whether in myself, my artistic processes or current 
consumption and economic systems. And I’m surprised that many Constructivists wanted to clean 
up the world with their work and simultaneously worked as designers for industry. How does that 
work? Does it still work today? Since I’ve been working with consumerism in this widely despised 
economic system I have never lost my idealism, and I believe that the ideal consumer product 
exists or can be made. In a Constructivist supermarket with clear, formally reduced products whose 
content and aesthetic are authentic! That is my aim!!
!
In your Ideal Consumerism manifesto you call for a ‘resurrection of the consumer product’. 
What do you mean exactly by that? And how far can art - your art - change things?!
!
The idealist idea that art can change how people think is deeply embedded in me, even when I 
know that it is an illusion. But it’s a beautiful illusion. If you want to change the world you have to 
first change yourself, as Albert Schweizer famously stated.!
!
Irony is strange to me, I like people and often work in a humorous way. Without humour I wouldn’t 
get along with myself and my work, it’s my survival strategy.!
!



If one, like myself, deals with such a loaded and difficult subject as consumerism one can go crazy, 
and I just manage to survive with my humour. I can smile at a sentence like ‘Consumer products’ 
right to resurrection’. Serious and not serious at the same time: I love that.!
!
We like all beautiful things and happily buy them. But what happens next, where do they go? Shoot 
them into outer space? The oceans are already threatened by the amount of our rubbish that goes 
into them, and some of it lasts forever. Our opulent rubbish problem is bigger than we are. In 
different ways we eat, drink and breathe our own rubbish back in! ‘Bio’, ‘eco’ - they are utopias, it’s 
all one, we can’t get away from it, our bodies accommodate it and we’re good at surviving. So, how 
do we live with rubbish and consumerism?!
!
Bazon Brock is all for praying to rubbish. He’s been suggesting since the 1980s that we build 
rubbish cathedrals. I also think we shouldn’t be so egotistic and shouldn’t pray for our own 
resurrection. Malevich, to whom I dedicated my supermarket exhibition, ‘Ideal Consumerism, 
talked in his manifesto about the dispersal of material into the freedom of nothingness, which to my 
mind is like shooting rubbish into outer space or believing in resurrection. Everything is absurd and 
true at the same time, like the beautiful world we live in. People are material and will eventually 
become rubbish and earth, luckily!!
!
I am concerned with people, I constantly ask myself how I should deal with the things around me. 
How can we live responsibly with our affluence? This is about our way of living that has to be 
reworked on a daily basis: take everything seriously but not hold on to it too hard. Practise 
equanimity.!
!
It is my wish to adopt a courageous, responsible calmness in the face of consumerism, to which 
we mainly have an unredeemed relationship. If my Ideal Consumerism manifesto helps with this, I 
would be very happy.!
!
Responsible calmness - a fine expression that is reflected in all the points of your manifesto 
and easily grasped. But how do you help as an artist - in such works as the ‘Constructive 

Consumerism’ series - other people to also achieve a responsible calmness? Serious and 

not serious together, where is that exactly in your work?!
!
Exactly that is art. Serious and not serious at the same time. I see myself in the tradition of the 
jester. Art should be made in a beautiful, serious and light way. If I make my work as an artist with 
serious calmness, I think this attitude will be reflected in the work. !
!



Visual art is about sensuality, beauty and soul. If you really want to achieve something particular, 
there are other more effective media. Text and film, for example. I also believe, however, in clarity, 
in the effectiveness of knowledge and transparency. Therefore I like to work with people engaged 
in the humanities, and approach consumers directly with my performances, on the street or in 
shops.!
!
Art can kiss awake, and science can give more information to those who are interested. !
!
As an artist I also use my intellect, but the first impulse and all further decisions are made 
intuitively, with the soul or the heart. When beginning a new work, the most important starting point 
is a complete wanting-nothing. That often starts for me in the supermarket when buying consumer 
products for my collection. !
!
Just as the Japanese consider nature to be imperfect, I see consumer products as imperfect. 
There are aspects in them that I find beautiful, absurd or even dangerous, and sometimes I think 
about what I can draw out of them. The Japanese cut branches and flowers so that their essential 
beauty can be brought out. !
!
When a work is finished and makes me smile I have succeeded. Consumerism and the world of 
economics are very serious matters. I have managed to proceed as an artist and also as a child in 
this difficult metier in a light-hearted way and with pleasure. I bring together both systems, the 
world of consumerism and Constructivism, into a checkmate, and that makes me really happy! 
Mankind wins, systems are games or could also be dangerous illusions.!
!
For some time you have been making works that do not call on artistic/design systems 
such as Constructivism, Ikebana or mandalas, but bring consumer products into 
conjunction with logs. How are we to understand them in relation to your other works?!
!
I have always liked trees, they are a kind of ideal for me: sensitive in their branches, swaying in the 
wind, their trunks stable and securely rooted in the earth. I was excited to try and combine our 
transient, artificial and difficult-to-recycle consumer products with this natural ideal of eternity. 
Every piece is quite different. With great pleasure but without any aesthetic system, I follow the 
structure of the tree, as in Ikebana.!
!
What do you mean when you refer to your new works in Ingolstadt as Catholic 
Constructivism?!
!



I like this formulation because it sounds like a contradiction. It occurred to me, as did my ‘Ideal 
Consumerism Manifesto’, as I was working on my triptych, ‘Let go of your consumerism: let it go at 
last!’!
!
I’ve been impressed by Catholic winged altars for a long time, and now I’ve made one for the first 
time in the Museum für Konkrete Kunst in Ingolstadt. !
!
Although religion is not my cup of tea, I would consider myself more a Catholic - baroque, sensual - 
than a Protestant - sober, clear - artist. It seems to me that the Constructivists were often of a more 
Protestant-sober spirit. For the exhibition in Ingolstadt, I once again immersed myself deeply in the 
Constructivist spirit - and there was the result: consumer products with imitation halos!!
!
Why did you dedicate your exhibition in the supermarket to Kasimir Malevich?!
!
A friend brought Malevich’s works much closer to me than they had been before. He thought that 
Malevich’s works and texts had encouraged him to study art, despite his normal educational 
background.!
!
I was really impressed by Malevich’s painting, especially his later ones. I like their clear spirit, the 
humanity and also what one can find in his writings: that he really wanted to change realities. In 
doing so, he got involved emotionally very idealistically with a monster like Lenin and was almost 
destroyed as a result. As an artist you can never really get involved with ideologies.!
!
Malevich grew up with orthodox, colourful icons on the walls. I was born into a baroque Bavaria 
with magnificent variations of halos and a similarly baroque, affluent society in which consumerism 
can be as dangerous as Lenin once was.!
!


